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Recognising Champions @ Siemens  

•  Siemens – an introduction  

•  Making recognition live and thrive  

•  Building a strong recognition culture 

•  Q&A  
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Siemens is a global powerhouse focusing on the areas of electrification, 
automation and digitalization 

One of the world’s largest 
producers of energy-

efficient, resource-saving 
technologies, Siemens is a 
leading supplier of systems 

for power generation and 
transmission as well as 

medical diagnosis 

As of September 30, 2015, 
we had around 348,000 
employees in more than 
200 countries. In fiscal 
2015, they generated 

revenues of €75.6 billion. 
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Our organisation in the UK and Ireland 

Power & Gas Wind Power & Renewables Power Generation Services Energy Management 

Building Technologies  Mobility Digital Factory Process Industries & Drives 

Financial Services Healthcare Equity Investments  Real Estate 

In 2015 the UK business 
generated €3.98 billion in 

revenue and employed 13,994 
people 

And in Ireland €117 million in 
revenue with 190 employees 

The UK is the 4th largest market 
for Siemens worldwide, with 
operations starting in 1843 

Business Highlights include; €390 million 
investment in a new Blade factory in Hull, 
€400 million investment in Rail depots to 

maintain Thameslink trains and the servicing 
of 1,874 Wind Turbines, on and off shore, 

across the UK and Ireland 
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Megatrends – the challenges that are transforming our world and informing 
our strategy  
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So how do you go from global megatrends to local recognition ... 

By translating our vision and strategy into 
something tangible that everyone understands 
and can relate to – our Values  

? 
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Our Values – excellent, responsible and innovative - have been the basis for 
Siemens' success for over 160 years 
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These values form the backdrop from which we hang our recognition 
programs, including the Champions scheme 

 
The Champions recognition scheme ensures that Siemens 
delivers its customers the highest quality service and products.  
 
The Champions schemes offers employees the opportunity to 
recognise each others exemplary behaviour, and reward one 
another through the three types of award; 
 
•  eCard Thank You 
•  Instant Award 
•  Podium Award 

 
 
 
 
 
 
 
 
 
 
 
 
By ensuring all Siemens UK and Ireland employees are engaged with, and motivated by, our reward 
categories we can be sure we are delivering the best possible solutions in the best possible manner, and 
that we are always trusted by our customers and stakeholders. 
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Translating our Value statements into Award categories allows employees to 
truly live and breathe the Siemens vision 
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Champions provides a clear link between the behaviours are employees 
display and the organisation’s strategy 

Vision 2020 is our long term perspective on a successful future; it 
outlines the three topics at the centre of our organisation;  
 
1.  A clear mission 
2.  A lived ownership culture 
3.  A consistent strategy  

 

To achieve all that Vision 2020 aspires to our Values are as important today as ever, and 
recognising examples of behaviour which brings us closer to this fosters organic growth 



© Siemens AG 2016 

4 November 2016 Page 12 siemens.com 

Recognition lives and thrives for us through clear and continuing integration 
with our organisation’s strategy  

Making it clear and tangible to 
employees how they can 

contribute to the success of 
our organisation  
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But culture eats strategy for breakfast! Building a culture of recognition is 
crucial to achieving long term success 

•  Building a culture of recognition starts at the top and 
lives at all levels 

•  It is an expectation written into our people 
management philosophy  

•  Its overt, personal and celebrated  

•  It compliments the business cycle  

•  Its self perpetuating  

•  It add value to our Employer Value Proposition  
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Our culture of recognition has some impressive numbers attached to it 

	  £1,764,425	  awarded	  

£712,240	  up	  YOY	  

40.65%	  Increase	  YOY	  

FY  Oct – Sept 2016 
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Thank you for your attention 
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Thank you for your attention  

Amanda Bullough 
Reward Consultant 
Siemens GB 

Sir William Siemens Square 
Frimley 

Mobile: +44 7808 824 849 

E-mail: amanda.bullough@siemens.com  

siemens.com 


